INTERNET AND E-COMMERCE
IN ENTERPRISES, 2017

(1/1-15/9, enterprises with at least 10 employees)
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@ USE OF SOCIAL MEDIA
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Facebook, Xing, Viadeo, Yammer, etc.
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You Tube, Flickr, Picasa, SlideShare, etc.
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Twitter, Present.ly, etc.
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Online encyclopedias (Wiki), etc.




