
Tourism Statistics 

 
Special bilateral event and Workshop ELSTAT – Statistics Poland 

 

Tourism Statistics Section, Trade and Services Statistics Division 

HELLENIC STATISTICAL AUTHORITY - ELSTAT 



Need for Tourism Statistics 

 

Tourism industry occupies an important place in the Greek 
economy with tourist activities representing a large potential 
source of employment.  

Any appraisal of its competitiveness requires a good 
knowledge of the volume of tourism, its characteristics, the 
profile of the tourist and tourism expenditure and the 
benefits for the economy. 
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ELSTAT Tourism Statistics System 

Tourism Statistics 

 Capacity and occupancy of tourist accommodation establishments 

 Tourism trips of residents 

Other Statistics relevant to tourism 

 Structural Business Statistics  

 Accommodation and Food Service Activities 

 Short Term Statistics 

 Accommodation and Food Service Activities 

 Household Budget Survey  
(households’ expenditure on personal trips  
with at least 3 nights spent and on same-day  
visits for personal purposes) 
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 Labor Force Survey  
(employment in tourism industries) 

 Passenger Transport Statistics 

 Museums and Archaeological Sites 
Statistics 

 



Occupancy of tourist accommodation 
establishments 

Legal Framework: Regulation (EU) No 692/2011  

Scope of observation: Hotels and similar establishments 

 Short-stay establishments 

 Tourist campsites 

Method: exhaustive survey (web application for the data collection), 
 additional sample survey on short-stay establishments 

Frequency of data collection: monthly 

Main variables: arrivals of guests, nights spent by guests, occupancy rate 

Main breakdowns: Regional Unit & Municipality, country of residence of the guest 
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http://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32011R0692&from=EN


5 Arrivals and nights spent in tourist accommodation 
establishments, 2012 - 2017 
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Arrivals of non-residents  
at tourist accommodation establishments, 2017 
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7 Nights spent by non-residents in tourist 
accommodation establishments, 2017  
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8 Arrivals and nights spent in tourist accommodation 
establishments, Polish residents, 2012 - 2017  

Arrivals in thousands Nights spent in millions 
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9 Main  inbound markets  
in terms of number of tourist arrivals  at accommodation establishments  
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10 Inbound tourism from Poland 



11 Inbound tourism from Poland by type of 
establishment, 2017 
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12 Nights spent by Polish residents in hotels and 
similar establishments, 2017 
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Tourism Trips of Residents 

Legal Framework: Regulation (EU) No 692/2011  

Method – frequency of data collection: 

 Sample survey  (face-to-face interview) on households - annually 

Main variables:  

 number of outbound and domestic tourism trips for personal purposes and 
for professional purposes 

 characteristics of trips (length of stay, main means of accommodation, main 
means of transport, etc) and same-day visits 

 expenditure of outbound and domestics trips and same-day visits 
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http://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32011R0692&from=EN


14 Participation of residents in tourism, 2012-2017 
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15 Trips made by residents, 2012-2017 
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16 Main outbound markets 
in terms of number of tourism trips made by residents  

1. Albania 

2. Italy 

3. United Kingdom 

4. Bulgaria 

5. Germany 

… 

?  Poland 

2017 

In 2017 31,496 Greek residents 
arrived at tourist accommodation 
establishments in Poland 
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