
2016

AND COMMUNICATION

E-COMMERCE

USE OF INFORMATION

OF PERSONAL DATA

BY HOUSEHOLDS AND INDIVIDUALS 

PRIVACY AND PROTECTION 

TECHNOLOGIES 
e-

pu
rc

ha
se

s
go

od
s 

an
d 

se
rv

ic
es

pr
ov

is
io

n 
of

 p
er

so
na

l d
at

a 
ov

er
 th

e 
in

te
rn

et

goods and services
purchased/ordered over the internet

(April 2015 - March 2016)

e-purchases
by NUTS 1 region 

(1st quarter 2016 /2015)

31.1%

39.7%

-2.2%

28.3%
-9.0% 34.5%

-0.9%

-2.7%

have never  

purchased/ordered  
goods over the internet

have

purchased/ordered  
goods over the internet 
in the 1st quarter of the year

e-commerce
percentage distribution
of internet users
(2011-2016)
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55.7%
53.7%

50.4% 49.1%

32.8%33.8%
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27.0%26.9%23.6%
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29.4%

19.1%

17.5%

13.2%

15.7%

12.6%

11.9%

50.7%
cloth ware, footwear

travel services

tickets for events

medicine

computer hardwarehousehold goods

holiday accommodation

electronic equipment

82.7%
provided
personal information

61.4%
personal
details

share of internet users by category
of personal data provided over the internet

consumers purchased/ordered over the internet from
(multiple choices)

concerns of internet users 
about receiving tailored advertising

29.0%
bank account/ 

credit card details

25.9%
other personal information

(related to health, income, etc.)

79.9%
contact
details

25.7%
39.3%

35.0%

many concerns

enough concerns

no concerns

+3.4%

5.5 million
internet users

1st quarter 2016

-1.5%

1.
9 

m
illi

on internet users who purchased/ordered over the internet

Greek sellers
85.0%

sellers from EU countries
28.0%

sellers from non-EU countries
12.8%

not aware of 
seller’s country of origin

1.7%

Source: Hellenic Statistical Authority
14 December 2016


